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Designing ultra-personalised embodied smart textile services for well-being
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bending the back are translated into sounds such as piano chords or musical instruments, which fade in and out. Vigour is ultra-personalised by adapting its physical
appearance to the body and preferences of the patient who will be wearing the cardigan
(interfaces 2 and 3). This means that the back end of the service is aimed at producing
individual customised pieces, rather than mass-produced high volumes. The patient
and physiotherapist have tools available (by using the iPad application) to adapt the
sensor sensitivity and sound feedback according to the actual exercise and physical
and cognitive capabilities of the patient (interfaces 6 and 7). Through this end-user programming procedure the garment can be personalised further.
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Vibe-ing: a self-care tool for personal well-being

p0245 Vibe-ing is a self-care tool in the form of a garment, which invites the body to feel,
move, and heal through vibration therapy (Figure 7.3) (Bh€omer et al., 2013b).
By developing this prototype we aim to inspire a multidisciplinary audience,

f0020 Figure 7.3 Vibe-ing is a therapeutic self-treatment care tool.
Photo: Wetzer and Berends.
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